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AFP JOINS FIRST DRAFT COALITION AND FACEBOOK IN 
FIGHT AGAINST MISINFORMATION 

 
WITH THE FRENCH PRESIDENTIAL ELECTION APPROACHING, AFP IS TAKING PART IN TWO INITIATIVES 

AIMED AT FIGHTING FAKE NEWS. THE AGENCY IS JOINING INITIATIVES BY THE FIRST DRAFT 

NETWORK, WHICH IS LAUNCHING THE CROSSCHECK PROJECT, AND FACEBOOK, WITH ITS FACT 

CHECKING TOOL THAT IS INCORPORATED INTO THE SOCIAL NETWORK. 
 
CrossCheck, launched by the First Draft network and Google News Lab, is a collaborative tool bringing media, 

technological and academic partners together to stop the spread of disinformation online and to improve the 

general public’s access to verified information.  
 

Along with more than 10 other newsrooms, AFP will contribute its expertise to support this effort to boost 

identification and verification of online content.  

 

“As with journalists’ safety, media do not need to compete when it comes to fighting disinformation and 

manipulation. Between post-truth and conspiracies, the core values of our profession are under attack and we 

have to fight back together,” explains Michèle Léridon, AFP’s News Director. 

 
Grégoire Lemarchand, assistant to the Editor-in-Chief, who is responsible at AFP for social networks, said : 
“Verifying facts has always been key to our work at AFP and has an important position in the CrossCheck 
project, where it approves the work produced by the participating teams.”  
 
The First Draft network, launched in September 2016 and grouping more than 80 partners, brings together the 
biggest social networks and platforms as well as international agencies, organizations defending human rights 
and projects for validation of facts and verification. 

 

After the United States and Germany, Facebook, a member of the First Draft coalition, is deploying its fact-

checking tool in France. The social network will rely on several methods to check reports concerning fake news. 

Each user will be able to report dubious content, which will then be checked by the French partner media, 

including AFP. When published material is characterized as fake news by two partner media, it will be flagged 

on Facebook.   

 
 
About AFP:  

AFP is a global news agency delivering fast, accurate, in-depth coverage of the events shaping our world from conflicts to 
politics, sports, entertainment and the latest breakthroughs in health, science and technology. With 2,300 staff spread 
across almost every country, AFP covers the world 24 hours a day in six languages. AFP delivers the news in video, text, 
photos, multimedia and graphics to a wide range of customers including newspapers and magazines, radio and TV 
channels, web sites and portals, mobile operators, corporate clients as well as public institutions. 
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